


Choosing the right media partner for your advertising is important – the choice you make dictates a host of 
factors including who you speak to, how many people hear you and the way your brand is perceived as a 
result of the environment.

In this presentation we’ll take a look at reasons why advertising on radio is the most effective platform to 
build your awareness and why choosing to advertise with SCA can help you reach your target.





Source: Commercial Radio Australia. 2018.

10.7 MILLION
MORE THAN,

PEOPLE TUNED INTO COMMERCIAL 
RADIO EACH WEEK ACROSS 
METRO MARKETS IN 2018!



Commercial radio audiences reached an all-time high in 2018 and have grown by 12% over the past five years and by 22% over the past decade, according to 
Commercial Radio Australia’s annual listening summary. “2018 was a strong year for commercial radio, with gains in the all-important breakfast radio shift as well as for 
morning and drive time shows,” said CRA chief executive officer Joan Warner.  Since 2017, there has been an increase in 270,000 listeners, or 2.6% listeners. 

Source: GFK Radio Ratings, average of Survey 1-8 2014-2018. SMBAP, All People 10+, Mon-Sun 12mn-12mn

 COMMERCIAL RADIO LISTENERS (MILLIONS)
People 10+

COMMERCIAL RADIO AUDIENCE AT AN ALL TIME HIGH…



Radio offers advertisers the opportunity to speak to a huge audience, with 95% of people 
tuning in each week. In fact, 81% of the Australian population is reached through commercial 
radio each week and 79% of Australians aged 18-24 tune into commercial radio each week.

People choose to listen to radio to be engaged and they listen to an average of 2 hours and 
10 minutes of live Australian radio daily. With commercial radio available on DAB+ digital 
radio, portable devices, in-home and in-car, it really is an effective way to engage with your 
target audience, at any time of the day. 

Source: [1] Commercial Radio Australia. 2018. [2] GFK Radio Ratings (eram) Metro. Survey 1-8 2018.  All ppl 10+. Place of listening. Mon-Sun 5.30am-12midnight. Cume%. [3] GFK Share of Audio. 2017. P10+.

84% 50% 17%

Commercial Radio Listening Audience 

PLACE OF LISTENING



MORE THAN 7.7 MILLION
PEOPLE TUNE INTO COMMERCIAL 

BREAKFAST* RADIO WEEKLY

*MON-FRI 5:30-9:00

+2.6% IN THE LAST 12 MONTHS

10-17 YEAR OLDS ARE 
LISTENING TO MORE 
COMMERCIAL RADIO

*MON-SUN ALL DAY

TIME SPENT LISTENING INCREASED BY 28 
MINS PER WEEK YOY

NEARLY 6.9 MILLION
PEOPLE TUNE INTO COMMERCIAL 

DRIVE* RADIO WEEKLY

*MON-FRI 16:00 – 19:00

+1.8% IN THE LAST 12 MONTHS

FAST FACTS…

Source: GfK Radio Ratings Surveys 1-8 2017 vs Surveys 1-8 2018, All People 10+ Mon-Sun 12mn-12mn, unless otherwise stated.



AM/ FM Radio continues to dominate people’s car radios in 2018, with it being the #1 audio source Australians tune into when in their cars. Plus, when we compare the Australian audio landscape 
to the U.S.’s, AM/ FM Radio is a much stronger audio source in Australia.

BASE: Age 18+ and has driven/ ridden in a car in the past month (89% of total)

Audio Sources Used in Car in Australia Audio Sources Used in Car: Australia vs. U.S. 2018

Source: The Infinite Dial Australia 2018. Edison Research.

AM/FM Radio is still dominating the audio landscape in cars all around 
Australia….



Source: SCA Research Digital Study. Nov 2018. Thinking about your average WEEKDAY...When CONSUMING MEDIA at 
various times of the day, which audio-visual devices or services are you using at that time? People 18-54 N=1,508

RADIO & MEDIA USAGE ACROSS THE DAY
PEOPLE 18-54

Due to radio’s ability to be used in conjunction with social media, the 
two platforms work quite well together. Facebook and YouTube peak in 
usage of an evening when people are not listening to the radio. 

Despite the rise in new media platforms and social media, radio 
remains strong…



When listeners love and trust their favourite 
station, they are more receptive to the 
advertising messages that they are exposed 
to throughout the day. In fact, consumers are 
more than 43% more likely to search and 
41% more likely to purchase a brand, after 
hearing it advertised on radio.

Source: Commercial Radio Australia. 2014. It’s a love thing.

Australian’s 
love radio and 
are likely to be 
open to your 
messages…



41% 40% 39% 37% 36%

33% 23% 22% 19% 15%

Source: Nielsen Clear Decision. Metro NOL 4-way Database. Svy 8, 2018.  All people 14+. Radio attitudes.

Of people listen to 
radio for info/ news 
on what happens in 

their city

Of people always 
listen to the radio on 

the way to work

Of people love 
listening to the 
radio to relax

Of people say 
listening to the 
radio elevates 

their mood

Of people say they 
like to hear radio 

content/ programs 
that educate and 

inform

Of people say 
listening to the radio 
is an essential part 

of their day

Of people say they 
like radio ads that 
feel like the station 
they are listening to

Of people say they 
trust their favourite 

radio station to inform 
them about products 

and services

Of people agree that 
radio ads are 
creative and 
entertaining

Of people say 
grocery ads 

influence their 
grocery shopping 



tune in for the 
news/ local events/ 

traffic reports

56%

Source: GFK Radio insights is an online radio survey which provides additional perspective to the GKF Australian Radio Ratings. A deeper, more holistic insight into the radio listening habits of Australians. n= 1287. People 10+, 
Survey period October 27-November 9 2017. Base: Total app or website radio listeners.

Radio listeners are looking 
for more than just music 
when they tune in…

tune in for the 
presenters

47%
tune in because it’s 

live

30%


